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In the investment world, we ask a great deal about companies that are just starting out,
companies with innovative products and services, companies with promising futures and even
companies with healthy profits.
Now, many also ask the next question: What are they doing philanthropically? The answer may
dictate whether or not a company is one in which we are comfortable investing.
I find that more and more employees are encouraged – indeed, often expected – to volunteer
for charitable causes. It is fast becoming part of corporate culture. Corporate volunteerism is
more often than not an expression of the deeply held values of a company’s leadership.
And, not surprisingly, corporate volunteering may even help boost corporate earnings.

Business leaders are finding that when employees participate in volunteer programs and feel a
sense of purpose, there is a heightened sense of goodwill and a boost to morale – both of
which may lead to increased productivity. And employees who take pride in their company tend
not to leave to seek potentially greener pastures elsewhere.
Some human resources professionals say that volunteering is an effective way to develop
leadership skills. Volunteer programs can provide strong platforms for leadership development,
including project management, goal setting, problem solving, mentoring and communications.
Volunteerism also forges strong bonds between employees and hones interpersonal skills,
leading, hopefully, to better communication between bosses and co-workers.
A study by PricewaterhouseCoopers discovered that 88 percent of so-called “millennials”
surveyed gravitated toward companies with pronounced corporate social responsibility
programs, and 86 percent would consider leaving if these programs no longer met their
expectations.
Of course, a business that strengthens its local community through charitable outreach is also
planting seeds for its own growth: the community is more likely to support that business. For
instance, if the business engages in medical-based charities, the business may be helping to
grow a healthier pool of prospective employees and customers.
June is also Global Volunteer Month. At Morgan Stanley, June traditionally is the month in
which my co-workers and I volunteer at food pantries, pack backpacks of meals for hungry
children or help in countless other ways as part of a longstanding commitment to help feed the
hungry.
This month, more than 200 volunteers from Morgan Stanley, Yonkers Public Schools, Rotary
Club of East Yonkers, Yonkers Community Action Program (YCAP), organizers from KaBOOM!,
and residents of the Yonkers community joined forces to create a new playground at Yonkers
Public Schools.
The design of the playground was based on children’s drawings created at a special event in
April.
A playground is more than a playground; it is a brain expander, friend-maker and musclebuilder. Morgan Stanley’s partner, KaBOOM! a national nonprofit dedicated to building spaces
for play, has been helping since 1996 to ensure that children get the balance of active play they
need to become healthy and successful adults.
The new playground will serve some 450 Yonkers children. Since current play opportunities in
their neighborhood are limited, the new space will provide an outdoor oasis and encourage

play for students and their families. This will be the seventh playground built by Morgan
Stanley, KaBOOM! and a host of different volunteer organizations nationwide.
There are many ways to express our social, environmental or ethical values. Participating in
volunteer projects is just one way to support the betterment of us all. Our volunteer efforts,
and our investments, can make a difference communally and globally.
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